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The problem of the environmental impacts of consumption: 
four priority areas, including fashion

Mobility based on 
fossil fuels

Food, especially 
meat and dairy 

products

Building consumption, 
construction and use 
(heating and cooling)

Clothing, accessories 
and textiles



3

Another starting point for sustainability: living the good life
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Wellbeing, a longstanding human concern

Happiness is the 
meaning and the 
purpose of life, the 
whole aim and end 
of human existence
Aristotle, 384-322 BC

If you want happiness for 
a year, inherit a fortune. If 
you want happiness for a 
lifetime, help someone 
else.
Confucius, 551-479 BC
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What is meant by the good life today?

Happiness Life satisfaction Needs Capabilities

Eudemonic – prosperity 
and the capacity to live 

a good life

Hedonic –
pleasure and 

happiness
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Example: shopping on credit
Temporary happiness and euphoria, but human needs are not being met 

Autonomy

Participation

Health

Doyal and Gough 1991

https://www.google.ch/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0ahUKEwjlx9y-7dbWAhVLY1AKHdIlAHEQjRwIBw&url=https://samdmachin.wordpress.com/2015/11/25/we-dont-have-to-feel-constant-discontent-there-is-an-alternative/&psig=AOvVaw23iN1BkZUqct0N1HNmh0D_&ust=1507202629692535
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Wellbeing as need satisfaction vs endless desires

Fuchs, Sahakian, Gumbert et al 2021



[Raworth 2017: https://www.kateraworth.com]

Wellbeing and planetary limits – towards a safe and just space for 
humanity



Venus of the Rags, 1967, Michelangelo Pistoletto

The environmental (and social) impacts of fashion, across the life-cycle
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How to organize corridors? Difference between needs and satisfiers

Fuchs, Sahakian, Gumbert et al 2021

Foredragsholdernotater
Presentasjonsnotater
Pays industrialisés
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Satisfiers are social practices, including material arrangements but 
also collective understandings of what is right or wrong 

Autonomy

Participation

Health

VS

Foredragsholdernotater
Presentasjonsnotater
Pays industrialisés
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5 myths of sustainable consumption

1. Individual choice vs social practices
2. More information vs changing habits
3. More technology vs changing meanings
4. Better prices vs more time and reflexivity
5. Everyone has the resources and skills to get 

involved (privilege) vs sustainability for all



What a consumption corridor for fashion look like?

• Analysis of three 
minimalist fashion 
challenges

• Living with less = a 
path to individual 
happiness

• No broader reflections 
on structural changes 
needed

• No reflections on 
broader issues, such 
as environmental 
justice
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Reflections on consumption corridors and fashion

Can we engage in a societal dialogue on the relevance and legitimacy of limits in 
fashion?

Can we talk about the relevance of needs vs desires? Whose needs are really being 
met in fast fashion? Collective vs individual needs?

How to change the way we organize our society and economy, for sustainable fashion?

What needs to be regulated, supported or banned, who has this responsibility, and 
how would this affect wellbeing and freedom?
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Thank you for your attention
Marlyne.Sahakian@unige.ch
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